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Outline of Operating Results for FY12/23 Q3 (DFinancial Results Summary

Net sales: 13,555 million yen (+22.6% YoY), Operating profit: 1,741 million yen (+10.9% YoY)
Net sales increased significantly YoY due to growth in existing businesses and the sale of investment securities.

oy RS TEmE gy g
Netsales 11,057 13,555  +2,497 +22.6%
Pt 1569 1,741  +171 +10.9%
ot 1,626 1,809 +183 +11.3%

D 1,168 1,377 +208 +17.8%
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Progress Toward Full-Year Consolidated Earnings Forecasts @ Financial Results Summary

Progress rate against full-year forecasts was 83.0% for net sales and
78.5% for operating profit, generally in line with expectations.

Progress rate Full-year forecast

Net sales 13,559 million yen 83.0% 16,340 million yen

Progress rate Full-year forecast

Operating prof 1,741 million yen 78.5% 2,218 million yen

0% 25% 50% 75% 100%
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Net sales and Divisional Profit by Business

@Summary by Business Division

(Million yen)

Q1 Q2
Net sales 560 719
Agency Opening
Support Business 258 408
Affiliate Business 302 310
Affiliate Business
Divisional profit 323 453
Agency Opening
Support Business 1 1 6 233
Affiliate Business 206 219
Directly-Managed Lounge Net sales 1 ’907 1 ’995
Business Divisional profit 463 481
Net sales 861 678
Party Business 2062 338
Matching Business :
*Sales and di\?sional profit changed App Business 599 340
retroactively due to the reclassification of
1B han D formerly known as:
RL\JJSE)O fraom ::ty( gusiﬁeﬁs tc;)Appas Divisional proflt 49 82
Business.
Party Business 7 29
App Business 42 52
Life Design Business Net sales 317 325
*Includes contribution of business
performance from M&A since FY2023 Q1. Divisional profit 47 26

Copyright © IBJ,Inc. All rights reserved.

*In accordance with the "Notice of Partial Correction of (Correction

)'F

*Divisional profit = Operating profit + Depreciation and amortization +

inancial Results for the Second Quarter of the Fiscal Year Ending December 31, 2022 [Japanese GAAP] (Consolidated)™ disclosed on November 10, 2023, the above figures for Directly-Managed Lounge Business for 2022 Q2 have been partially corrected.

Amortization of goodwill + Amortization of long-term prepaid expenses, ad|

2022

2023
Q4 Full-year Q1 Q2
715| 2,766 780 711
381 1,486 420 362
333| 1,280 359 348
417| 1,678 454 396
197 790 218 171
220 887 235 225
2,039 7,947 | 2,051 2,106
499| 1,935 435 455
530| 2,610 452 464
343 1,277 270 280
186| 1,332 182 183
58 256 39 63
17 68 0 28
40 187 38 35
374 1,392 579 579
AN 141 132 93

ljusted for int

ernal transactions

YoY YoY
(Change) | (Pct. change)
A15 | A2.0%
A57 | A13.1%
+42 | +12.7%
+11 +2.4%
A25| /10.6%
+37 | +15.6%
+112 +5.6%
A5 A11%
A68 | AN12.8%
AB9 | A17.7%
A9 | A4.8%
+50 | +76.1%
+39 | +299.6%
+11 | +20.8%
+2,110 | +562.3%
+181 | +260.6%

V4



KPI by Business (2 Summary by Business Division

By period Q1 Q2 2 2 Q4| Fullyear | o 2823 YR o | percomase)
Number of marriage agencies® 3,181| 3,362 <kl 3,653 —| 3,803| 3,883 [ENIL]) +520| +14.7%
Number of new memberships 11,649 | 12,878 | FAN 11,907 | 49,014| 12,225| 13,087 BEERLL +916| +7.3%
Number of arranged marriage meeting 88,453 | 90,484 | :LitEEN 91,493 —| 91,410| 93,370 BCENNLN +2625| +2.9%
Number of arranged marriage meetings | 161,978 | 175,361 [(L:&iy/:r | 178,962 | 700,065 |178,172| 192,070 EEYALIN +13,990| +7.6%
Marriage agency Number of new business openings 260 277 286 241 1,064 268 220 239 ANAT | AN16.4%
At Business + |yt | Nomberotnew memcasis 7,149| 7,808 [ iird  7.548| 30,202| 7,317| 7,910 MR 4739  +9.5%
Counge Businges) | Busess  [mmoeraranmngeamaiage | 56 897 | 5g 044 [Miheld| 58,803 —| 58461| 59,633 BMIRIIN +1528| +26%
antinge CrTanged marmage 102,207 | 110,490 [(kPAZ00H 109,013 | 434,110| 108,110 | 118,079 PLEYFN +8072| +7.2%
Directly. | meTor new membersips 4,500 5,070 | UNEEN  4,359| 18,722 4,908 5,177 Y +177|  +3.7%
["Oau”naggeed onting oyomonge:! marriage 31,556 | 32,440 |&FtEyA 32,690 —| 32,949 33,737 EEELYN  +1097| +3.3%
PUSINeSs | Number of amanged marage 59,771 | 64,871 [ fIellH 69,949 | 265,955| 70,062| 73,991 @EAFLPN +5918| +8.3%
*As of the end of each quarter
By period Qi Q2 = Q4 | Fullyear | Qf 2%223 YOV (AT | (pircgntage
Number of party participants 96,087 | 125,689 [y PEi LN 122,090 | 466,992 | 95,715| 91,375 RyML DN /40,366 | /\32.8%
Matching Business. Number of parties held 8,660 11,034 10,561 | 41,106 8,284 7,787 AN3,361 | A31.0%
Number of matches (apps) | 384,202 | 386,802 [el:Li:E| 285,578 | 1,411,138 289,162 | 313,518 N42298 | A11.9%

*The number of people matched retroactively changed due to the reclassification of IBJ Gohan Dating (formerly Rush) from the Party business to the App business.
Copyright © IBJ,Inc. All rights reserved. 8



2 Summary by Business Division

KPI of the Marriage Agency Business (Affiliate + Directly-Managed Lounge) T Eae e ey e g

The number of new openings increased compared to Q2, and the number of
marriage agencies steadily increased.

Trends in number of new business openings and marriage agencies (Projects)
(Companies) === Number of new business openings 4’059_ - - O 450
4,000 =0-Number of marriage agencies 3.883
3,803 ’ 400
3,653
3,530 350
3,500 o—
286 300
268 939
241 7 250
220 /
3,000 / 200
/ 150
2,500 / 100
/ 50
2,000 é 0
l Q3 J l Q4 (Forecast)
2!)22 2(Y)23 9
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——r . . . Business Divisi
Corporate Affiliations Expanding Across Various Industries & Summary by Business Division

(Marriage Agency Business)

Local corporate affiliations are increasing, and momentum for opening new businesses is
spreading to a variety of industries.

yd — A A A
L} LEFHERGS
X TemMmPLE & SHRINE X

ToOURISM

77 Human Design Co. ,Ltd. a group company of The 77 Bank, The National Association of Temples and Shrines Tourism
which is headquartered in Miyagi Prefecture, launched a launches a marriage counseling business. Cooperating with
marriage agency business. temples and shrines throughout Japan to support marriage

activities of singles interested in getting married.

Copyright © IBJ,Inc. All rights reserved. 1 O


https://jisya-kk.jp/

(2 Summary by Business Division

KPI of the Marriage Agency Business (Affiliate + Directly-Managed Lounge) (Marriage Agency Business)

Significant increase in the number of members and arranged
marriage meetings, reaching a new record high.

(Person) Number of new members and arranged marriage meetings (Meeting)
14,000 % 210,000
s Number of new /
members 197 754 s /
7
13,500 «=0=Number of arranged i / 200,000
marriage meetings '
192,070 /
/
/ 190,000
183,764 /
12,500 /
178,962 / 180,000
12,000 175,361 /
/ 170,000
11,500 /
161,978 11,907 /
1000 % 160,000
10,500 é 150,000

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 (forecast)

Y
2022 2023 1 1
Copyright © IBJ,Inc. All rights reserved.



2 Summary by Business Division
(Marriage Agency Business)

Factors for increase in the number of arranged marriage meetings

The number of arranged marriage meetings increased significantly due to an increase in the number of
new members and generous support to encourage activity.

(1) Increase in th?O number of (2) Counselor support
new members

Number of new members
(Q1-Q3 total)

Encourage active matchmaking by setting a
goal set backwards from marriage

2023
Matchmaking with | | To be in a serious
+1 701 X persons egvery relationship by Marry by
month around X month X month

With the increase in the number of users of matching applications Increased
demand for marriage counseling services among those in their 20s and 30s. _\/ \/ \/

a2l [Tl )i P Daing g

Copyright © IBJ,Inc. All rights reserved. 1 2



Factors for Increase in the Number of Marriage Matching Meetings (2 Summary by Business Division

of the Directly-Managed Lounge Business (Marriage Agency Business)

Directly-Managed Lounge Business had a record number of matchmaking,
aiming for another record number in Q4

Number of arranged marriage meetings
(directly-managed)

(Meeting)
78,500 '
| 77,282 %
.28 % Improve quality of
76,500 % members and support
73,991 %
74,500 : %
% Know-how sharing
72,500 21 364 % Proactive communication between
’ % members
70,500 69,949 70,062 / - |
% LY SRR
68,500 % Expand the range of ™= Expand
o 00 % support membership base
64,500 é
’ 03 04 01 Q2 Q3 04 Aiming to increase the number of married couples in the group as a

(f D whole, while clearly differentiating the role of each brand
\ } \ orecas }

| |

2022 2023 1 3
Copyright © IBJ,Inc. All rights reserved.




Growth Strategy for Matching Business (Party) @ @ Summary by Business Division

(Party Business)

Aim to increase the number of Marriage-hunting party participants by optimizing pricing according to age groups

® 06 0
® 060 00
Marriage-hunting party Aim to increase participants
participants in their 20s and 30s

Increase sending customers
to other businesses

Increase the number of
enrollments in Directly-Managed
Lounge agency by increasing
the number of Marriage-hunting

party participants ‘.' 'lj' :; j I) I

Copyright © IBJ,Inc. All rights reserved.
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Growth Strategy for Matching Business (Party) @ @ Summary by Business Division

(Party Business)

Aiming to attract "potential customers for marriage agencies" with a new promotion

Held Craft Beer Festival in Meguro

Capture "potential customers for marriage

LOVE agencies" in their 20s and 30s who are about
CRAFT to start their marriage activities.
\B.E ER¥,
S
“
Started production of "Love Reality Show" O OO Oo O

Focusing on projects for potential customers in
addition to existing target customers

AParticipants will be selected from the general public, and the

unscripted real-life marriage hunting party will be broadcast as

a YouTube program. 1 5
Copyright © IBJ,Inc. All rights reserved.



2 Summary by Business Division

KPI Trends and Growth Strategy for Matching Business (App) (App Business)

Bridal Net's matching numbers are growing steadily, aiming to increase paying members in Q4.

Professional for marriage matchmaking "Kon (marriage) cierge".
Consultation available at your own pace on everything from profile

(Person)  Trends in the number of matches on Bridal Net writing to date planning
400,000
.
350,000 335,372 %
300,000 +57.1% %
250,000 %
213,422 /
200,000 / Measures to promote use of "Kon (marriage) cierge”
167,674 /
150,000 / O Trial (free) members can also use @
/ the service for a limited number of m
100,000 % m times
50,000 %
0 /A Raise awareness of the high quality of the service and increase
' conversion rate to paying members from Q4 onward
(Q&Q otal (Q%—O32t20tal) (Q12—%2t%tal) 2024 (Forecast)

Copyright © IBJ,Inc. All rights reserved. 1 6



2 Summary by Business Division
(Life Design Business)

KPI Trends for Life Design Business

KPIs performed well with an increase in the number of marriages in the Marriage Agency Business.

Number of contracts: 2,527
(+11.9% YY) sqi—as

The number of contracts remained stable due to an
increase in the number of married couples.

O @

Number of meetings: 1,370 Number of properties held: 52
(+502% YOY) ¥Q1~Q3 <+1 737% YOY)X end of Q3
Increased the number of planners to improve Increased the number of properties for newlyweds and
interview efficiency strengthened acceptance

Copyright © IBJ,Inc. All rights reserved. 1 7



2Summary by Business Division
Life Design Business

Number of students is on the rise due to demand for voice training and
dance classes triggered by the K-POP boom.

Growth Strategy of K Village Tokyo

1Ly A 550AMSDEEZERI-IV

K Village ®&E:E

pereon Number of students (2023) - Number of students (2023) | Susceret i
13,000 umber of school - m Directly-manage T~
‘ N bu?lding:s: 1h7 | % f:gg Directly ged FC 1,812
12,500 / ’
| 12,198 / 1,600 1,532
12,000 / 1,400 1,243 77
. 7
11,586 / /
11,500 / 1,000 /
11,165 % 800 /
11,000 % 500 %
% o %
10,000 4 0 Z
End-Q1 End-Q2 End-Q3 End-Q4 End-Q1 End-Q2 End-Q3 End-Q4

Copyright © IBJ,Inc. All rights reserved. (ForecaSt) (ForecaSt) 1 8
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Increase in the number of customers sent to wedding venues business

through business tie-up with Novarese

Started sending customers to Novarese wedding venue business in July, aiming to send 100 customers
per month by the end of the year.

Monthly number of customers sent to @

Novarese wedding venues (2023)
NOVARESE X

7
Aiming to further increase the number of customers /’ %
by strengthening cooperation with Novarese / %
/
45 / %
39 %
%
.

(forecast)

Copyright © IBJ,Inc. All rights reserved. 2 O



Strengthen cooperation between local governments and regional banks

Provide IBJ methods and know-how to support local marriage activities and contribute to regional
development

IBJ Group Initiatives for Local

i Increasingly forming alliances with regional banks nationwide
Governments and Corporations

Support for opening of business + introduction of

singles
Bank of Nagoya + Toyama Bank »  Seibu Shinkin Bank sxq
+ Kirayaka Bank *  Hokuriku Bank « Shimane Bank
Implemented + Sendai Bank + Saga Bank Yamanashi Chuo Bank

nationwide + Ehime Bank + Sanjusan Bank »  Kiramboshi Consulting x.

+ Nagano Bank + Kyoto Bank + Towa Bank

25 + Senshu lkedaBank + Ogaki Kyoritsu Bank

p refe Ctu reS Management Company

*1 Seibu Community Center
*2Tokyo Kiriboshi Financial Group

Marriage Counseling Agency Management:
Seminar and marriage activity g gAg y 9 X

event support Bank of Nagoya NEW

Sanjusan Bank .
Ogaki Kyoritsu Bank The 77 Bank

Held more than 400 events

%3 Operated by a group of regional banks

Aiming for regional revitalization by taking advantage of
business characteristics rooted in the community

Copyright © IBJ,Inc. All rights reserved.



Initiatives to Support Marriage Activities in Local Regions

Providing support for local marriage activities in cooperation with Nippon Travel Agency, which is operating nationwide

Copyright © IBJ,Inc. All rights reserved.

X

Mutual cooperation in marriage activity support in each region through Nippon
Travel Agency (operation of marriage matching parties, marriage counseling

support, etc.)

Expanding the possibility of meeting people in remote locations throughout Japan
through avatars

Matching singles who are considering moving from urban areas to rural areas across
areas to increase the population through marriage.

22



Shareholder returns (dividends and treasury stock repurchases)

Stable shareholder returns through dividends in line with initial forecasts and
aggressive repurchase of treasury stock

Dividends and Dividend Payout Ratio Share Repurchases
mmm Dividends (yen 9
(yer) Dividend p(ayyou)t ratio (%) (%) ( 1st round ) August 14, 2023 - August 30, 2023
10 30
26.4 Total number of shares repurchased: 786,900
9 shares(1.94% of shares issued)
o 22 5 25 Total amount of shares repurchased: 499,972,300 yen

~

(2nd) September 1, 2023 - October 17, 2023

17.6 20
6 Total number of shares repurchased: 800,000
shares(2.04% of shares issued)
5 15 Total amount of shares repurchased: 492,913,700 yen
© [eoo|  [eoo| [600]  [600
5 Total number of shares to be repurchased: 800,000
5 shares(2.04% of the number of shares issued)
1 Total amount to be repurchased: 500,000,000 yen
0 0

2020 2021 2022 2023

Copyright © IBJ,Inc. All rights reserved. 2 3



Change of Shareholder Benefit Program

Expansion of benefits other than marriage service in order to encourage more
shareholders to use the benefits coupons

Benefit for marriage activity services Other benefits

Marriage activity
application

Bridal Net half-price discount
coupon for annual
membership fee

Marriage counseling
agencies

Approved Marriage
Consulting Agency30,000
yen discount coupon for
admission fee

Affiliate business
opening
100,000 yen discount coupon

for IBJ agency membership fee
(individual)

Copyright © IBJ,Inc. All rights reserved.

Restaurants

Novarese Corporation1
discount coupon for group
restaurants

Bedding / sofa etc.

Dream Bed Co. 1 Discount
coupon for one of the
company's products

Life design goods

Antrex Corporation Discount
coupon for products on the
company's website

Hotel

Route Inn Japan Co.
Discount on accommodation

Photo

Decorte Corporation 2
discount coupons for photo
service

Photo

Selfit Corporation 1 discount
coupons for photo service

24


https://www.bridalnet.co.jp/
https://shari-the-tokyo.jp/sushi-bar/

Corporate Branding

IBJ’s 4th corporate branding strategy with Yosuke Asari, a talented actor who
has appeared in many films, as our image character.

The concept is "There is a short way to marriage."” TV commercial airing from November 2023.

Transit advertising and station signage Taxi advertising

A JR Yamanote Line, Yokosuka Line, Sobu Line Rapid Service ADigital signage in Osaka and Nagoya Broadcast in 11,500 taxis throughout Tokyo's 23 wards

Copyright © IBJ,Inc. All rights reserved. *April 2023 2 5



IBJ Summit 3 Topics

IBJ Summit Held for the First Time in Four Years with Special Guests
Reaffirming the role and necessity of marriage counselors with approximately 700 matchmakers from across Japan

Member of the House of Councillors
Ms. Junko Mihara

Speech on her desire to support marriage activity
in addition to supporting children and child-
rearing

Economic Analyst

Ms. Mariko Mabuchi

Showing that the role of counselors has a
great deal to do with "a society where people
who want to get married can do so".

President, Population Decline
Research Institute

Mr. Masashi Kawai

Says it is important to support marriage in
order to slow the pace of birthrate contraction

Copyright © IBJ,Inc. All rights reserved. 2 6
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@Appendix

Profit and Loss Statement (P/L)

(Million yen) 2022
Q1 total Q2 total Q3 total

Net sales 3,648 7,366 11,057
Cost of sales 119 243 370
Gross profit 3,528 7,123 10,687
SG&A 3,104 6,191 9,117
Operating income 424 931 1,569
Total non-operating income 3 51

Total non-operating expenses 3 4

Ordinary income 424 978

Total extraordinary income 0 7

Total extraordinary loss 3 11

Income before income taxes 421 975

Income taxes 105 378

Income taxes-deferred 3 /A\99

Net income 312 696
oo " | nag| nde

Net income attributable to 361 743

owners of parent

Copyright © IBJ,Inc. All rights reserved.

2023
Full year Q1 total Q2 total Q3 total
14,716 3,864 7,725 13,555
538 156 315 2,254
14,178 3,707 7,409 11,301
12,185 3,173 6,445 9,560
1,993 534 964 1,741
69 16 48 81
11 3 8 13
2,051 947 1,004
7 69 317
44 0 32
2,013 615 1,289
705 148 420
/155 83 31
1,464 383 837
VAVAS 17 31
1,493 365 805

YoY (Amount) (per(\:friage)
+2.497| +22.6%
+1.884| +509.1%

+613 +5.7%
+442 +4.8%

+171 +10.9%

+20 +32.7%

+8| +158.3%

+11.3%

+392 | +5337.8%

+22| +165.4%

+552| +34.1%
+140| +25.9%
+111 -

+301 +26.6 %0

+93 :

+17.8%
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Balance Sheet (B/S) @Appendix

2022

(Milion yen) Q1 total Q2 total Q3 total
Current assets 7,598 7,315 7,477
4,442 3,826 3,819
Non-current assets 5,947 5,930 6,390
3,436 3,314 3,651
2,510 2,616 2,738
Total assets 13,545 13,245 13,868
Current liabilities 4,181 3,927 4117
Non-current liabilities 2,625 2,180 2,086
Total liabilities 6,806 6,107 6,203
ffri'ffs' stock and capital 1,502 1,554 1,554
Retained earnings 5,595 5,842 6,268
Treasury shares /A\999 /A\901 901
retmanga ranstaton 236 263 352
Non-controlling interests 403 378 389
Total net assets 6,739 7,138 7,664
Total liabilities and net assets 13,545 13,245 13,868

Copyright © IBJ,Inc. All rights reserved.

Full year
7,420
3,298
6,400
3,565

2,835

13,820
3,868
1,988
5,856
1,554
6,593
A\901

321
395
7,964

13,820

2023
Q1 total Q2 total

7,471 7,722
3,141 3,052
7,803 8,417
5,060 5,013
2,743 3,404
15,275 16,140
4,036 4,569
3,139 3,091
7,175 7,661
1,554 1,629
6,717 7,157
/A\901 ANT749
315 A58
413 466
8,099 8,478
15,275 16,140

Q3 total

8,109
3,887
8,364

5,053

3,310

16,473
5,464
2,921
8,386
1,629
7,729

A\1,524
AV
491
8,086

16,473

Change Pct. change
(FY2023 Full-| (FY2023 Full-
year) year)

+689 +9.3%
+588 +17.8%
+1,963 +30.7 %
+1,487 +41.7.%
+475 +16.8%
+2,652 +19.2%
+1,596 +41.3%
+933 +47.0%
+2,529 +43.2%
+74 +4.8%
+1,135 +17.2%
/\622 -
A601 | A187.1%
+95 +24.2%

+122 +1.5%
+2,652 +19.2%
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Our Business Model @ Appendix

Create married couples by utilizing the IBJ Group network and know-how of the largest scale in the wedding industry

Annual number of marriages

between members [Life DGSign BUSineSS]

11,921 CQUp'GS Supporting 'post-marriage' couples with
hctual results n 2022 a wide range of commercial products

m largest network in the wedding indush
wer of arranged marriage meeting w
94,000 persons

Directly-M dL .y .
e [Affiliate Business]
[Matching Business] Number of members: Number of members:
161,000 matching members 33,000 60,000
'Potential ' of . isi
oental customers of aranged | Quay: Provsionol | quant: »
Upselling Overwhelmingly high marriage rate Marriage consultation services spread nationwide

*As of the end of 2022

Wber of marriage agencies: 4,05%

* As of September 30, 2023

*1 "Number of arranged marriage meeting members" refers to the number of members registered at marriage matching lounges of the Japan Wedding Consulting Center Federation, IBJ franchisees, IBJ Members, San Marie, and ZWEI.
*2 "Number of matching members" refers to the number of members who have a log-in history within 1 year of the number of registered members in PARTYYs PARTY, IBJ Gohan Date + Bridal Net, and the number of paying members
of youbride at the end of the fiscal year (2022 to be excluded from Diverse consolidation) 3 O

Copyright © IBJ,Inc. All rights reserved.



Model for Sending Prospective Customers @ Appendix

Providing one-stop services from marriage-hunting to life design after marriage

Matchin Directly-Managed . : :
Businesg - LoungZ Busin?ess ~ Life Design Business
(Directly-managed marriage agency)
S
ende€
Paﬂ-\] AR Applicant for membership
*Introduction to appropriate
Al | |
(Marriage-hunting party) Insurance Rings and wedding
.. Sk
¥ 0
youwbride Affiliate

hall referrals
e Business

-

Hobby and community ~ Real Estate

(Arranged marriage meeting system) —
' "0
Photo
\ (Matching App) j \_ ) Y
Use by highly motivated members for marriage-hunting Used by marriage couples

Use by marriage-hunting beginners

Copyright © IBJ,Inc. All rights reserved. 3 1



Business Models (Matching Business) @ Appendix

Initial cost: 94,000 to 364,000 yen [Directly-Managed
Annual membership fee: 14,000 to Lounge Business]

16,000 yen < - -
Marriage fee: 200,000 yen IB] X IN—A

m Marriage Supporting

Members of directly ‘.’ .'j :} j I) I

managed lounges

[ Affiliate Business)

Initial cost: 100,009 yen. Franchised I\{Ierr_nb_ershm fee: 1,600,000 yen
Annual membership fee: (individual)
10,000 yen lounge [ Corporate: 3,200,000 yen »
O Marriage fee: 200,000 yen Monthly membership fee: 30,000 yen
*Pr?cing varies_ by lounge "l“ (average Spend)
m Price per capita m *Differ according to the number of members at each consultation center
. Marri rtin .
IBJ affiliates arriage Supporting Systems and know-how
member
Matchmaker 3 2

Copyright © IBJ,Inc. All rights reserved.



Business Model of Matching Business (Party+App)

@ Appendix

Party members

Q 4 Participation fee per party

»

¥2,000 to ¥7,500
m *Average price per person

Matching app members

-

Monthly membership fee
O ¥2,000 to ¥5,380

*Fluctuations such as additional options

m Generous support

from becoming a
member to encounter

Copyright © IBJ,Inc. All rights reserved.

o
- Store-type parties

Held in lounges exclusively for marriage-
hunting parties

- Entertainment party
Held at a wide variety of venues
e.g. aquarium, fireworks, etc

youwbride

Recommend joining
IBJ Members O O

Matching m

Directly-Managed

Sending marriage-
Lounge agency

hunting members
who are highly
motivated

33



Distribution of Affiliate and Directly-Managed Lounges @ Appendix

IBJ’s Marriage agency network that continues Hokkaido 70

to expand throughout Japan Directly Eranchised

managed 69

1
Number of IBJ’s
Marriage agencies Tohoku 129
4 0 50 Directlyd Franchised
y m"‘;asg" 124
Chubu 675
*As of June 2023 Directlyd Eranchised
Chugoku/Shikoku 44 661
184 Kanto 1,950
Directly Franchised Di"eCﬂYd Franchised
’“*‘“6"‘9‘*“ 178 Kinki 733 ma;é’e 1,924
Kyushu/Okinawa/Overseas Directly Franchised
managed
DireciOQ _ 14 119
T Franchised
9 300

Copyright © IBJ,Inc. All rights reserved. 34



Changes in Social Climate and IBJ’s Performance @ Appendix

IBJ’s performance is on the rise while the numbers of marriages and births in Japan are declining

(Hundred thousand

eople/couples) m Number of births H . . (million yen)
T Number of couples married Correlation between the numbers of marriages & births 300 35 000
1,090,000 [ =0=1BJ net sales in Japan and IBJ’s sales “billon yen
J 30,000
10 770,000
people \“f
P 4
~ 25,000
8 / a0t iNumbers of mar "
n Jap riq
on the o births 20,000
ecli
5 ! 'lne
N 15,000
. 500,000
4 ‘“e ‘\se couples
0N
a‘e o «\e“\‘ C ID-1 14l;iﬁon en 10,000
a\e® o\ oW
net T\
2 ce eSS
5 “ IBJ Listed 5,000
EstaIbBI;jshed
0 l NS NN NN FU NN FLn EW B W wam mnm mnm B DSOS BNy NS RN RN

b0l 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027

forecast forecast forecast forecast forecast

*Refer to the Ministry of Health, Labour and Welfare's "2022 Summary of Vital Statistics (Fixed Number)" (1947-2022). 35
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Industry Share of Number of Marriages 2022 @ Appendix

One of the industry's leading shares of the number of marriages in the marriage matching industry at 15.3%.

Industry share of number of marriages: 15.3%

Marriage through marriage matching service

77,759 couples*2 (15.4%) 11,921 couples (202

2022 Number of married couples in Japan

504,930 couples*1

= 2022 Number of married couples
Married couples through marriage matching service
= Number of married couples through IBJ services

*1 For the number of marriages in 2022, refer to the Ministry of Health, Labor and Welfare's December 2022 Vital Statistics Monthly Report (confirmed number).

Copyright © IBJ.Inc. All rights reserved. 2 Calculated and prepared based on the percentage of marriage activity service use in the "Marriage Activity Survey 2023 (Recruit Bridal Research Institute) ". 36



Company History @ Appendix

- IBJ Inc. is established and the Japan Association of Marriage Agencies business is launched

2006 - Took over the Bridal Net and PARTYY<PARTY businesses from the predecessor company
2012 - Listed on the Osaka Stock Exchange JASDAQ Market (currently the Tokyo Stock Exchange)
201 4 - Changed to the Second Section of the Tokyo Stock Exchange
2015 - Listed on the First Section of the Tokyo Stock Exchange
- Selected as one of "Asia's 200 Best Under A Billion" by Forbes Asia
2018 - Established IBJ Financial Advisory Co., Ltd. to operate real estate business
2019 - Made Sunmarie Co., Ltd. and K Village Tokyo Co., Ltd. subsidiaries
2020 - Made ZWEI Co., Ltd. subsidiaries

- Transitioned to the Tokyo Stock Exchange Prime Market
2022 - 11,921 marriages created (2.4% of all marriages in Japan)

- Number of marriage agencies exceeded 4,000 companies
2023 - The number of arranged marriages meetings in September exceeded 60,000, the highest for a single month
- K Village Tokyo, an IBJ Group company, acquired “Gangnam Doll” as a subsidiary

Copyright © IBJ,Inc. All rights reserved. 37



Company Profile @ Appendix

Company name: IBJ, Inc.
Date of Establishment February 2006

Location: Shinjuku First West 12 and 17F,
1-23-7 Nishi-Shinjuku, Shinjuku-ku, Tokyo

Number of Employees: 1,136 (Sep. 2023)

Directors:

President and Representative Director: Shigeru Ishizaka
Managing Director: Kenjiro Tsuchiya

Director: Yasuyuki Yokogawa

Outside Director: Kohzoh Umezu

Outside Director: Masahide Kamachi

Outside Director: Tetsushi Kawaguchi

Full-time Auditor: Yuki Futatsuya

Corporate Auditor: Nobuyuki Teramura

Corporate Auditor: Kaori Yagi

Listing Market: Tokyo Stock Exchange Prime Market (6071)

33
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TSE Prime Market: 6071

IBJ,Inc

12th & 17t floor, Shinjuku First West 1-23-7 Nishi
Shinjuku, Shinjuku-ku, Tokyo 160-0023

These presentation materials are prepared as a reference for investors
to give them an understanding of the current status of IBJ, Inc. The
information contained in this presentation is based on a generally
accepted understanding of economic and social conditions as of
November 2023 as well as certain assumptions considered to be
rational. The information contained herein may be altered without notice
due to changes in the business environment and other such reasons.

The updated information on IR is available on
our official LINE account.

Copyright © IBJ,Inc. All rights reserved.
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Q1B]

NENZDLRCDIF, AZER),

An Interpersonal encounter is arranged only by a human.

40
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