1. Qualitative Information Regarding Financial Peniance
(1) Results of operations

In the first six months of the consolidated fisgahr under review, the Japanese economy showedest@covery trend,
largely thanks to the effects of an accommodativaetary policy and government fiscal policies.Ha meantime,
uncertainty about global economic trends persisted,this situation still entails the risk of exegtdownward pressure on the
Japanese economy.
According to the Cabinet Office’s 2017 Declining Bidte White Paper, in the early 1970s the annualren of marriages in
Japan exceeded one million couples and the maméggnumber of marriages per 1,000 of the tadglutation) hovered
above 10.0. However, the number of marriages amdnidrriage rate both subsequently trended downwa2015, the
number of marriages dropped to a new record 10888156 couples (down 8,593 couples from the ptesi@ar), exceeding
the previous record low set in 2014, and the mgeriate also slumped to an all-time low of 5.1f tied level of the early
1970s. It can be inferred that the trend of peaplemarrying and remaining single is a major fattehind Japan'’s falling
birth rate. In addition, the government’s “townppée, and job creation basic policy 2017 states Hirthrates and related
indicators vary significantly among regions, andrarease in late marriages and late childbirthirdouting to the birthrate
decline, as well as work styles, income, and conitpamd family support likely to be affecting theté marriages and
childbirth also vary among regions. In short, therent conditions are not slowing the populatioolide in Japan.
Under these conditions, IBJ and its group compaties“Group”) are offering original services thapresent the first of their
kind in Japan or anywhere else in the world, priogjdntegrated online and offline marriage-huntimgvices, in line with the
Group’s management philosophy of “bringing happsértesall people who share a connection.” The Giwagpdeveloped a
comprehensive life design business model basedasniage-hunting by combining the marriage-huntingibess, which
provides matching services, and the life designises (insurance, travel, etc.) provided to couptesried through the
Group's services and marriage-hunting members. Basele business originality and the Group’s brstadement that
“people connect people,” the Group will continugustek to become a comprehensive life design stippotpany using its
membership base, which is among the largest imJayle increasing the quality of its customerentied solutions.
The term “Kon-Katsu (marriage-hunting)” has becanrfally recognized and well-established term inaiegse society, and
together with lower psychological barriers to tlse 0f marriage-hunting services, consumer motimatgarticipate in “Kon-
Katsu” has been increasing. Amid rising expectatifam further vitalization and the improved visityilof the marriage-
hunting market as major companies enter the martamting market, various initiatives to increase ¢redibility and
soundness of the industry have also been implemie@tnsidering the expanding growth potential of‘then-Katsu” market
and the ever-rising percentage of unmarried pedipdeGroup understands that the social demandsfeervices is growing
significantly. Moreover, taking into account thetféghat the Group has been achieving steady inesdashe number of its
members registered with marriage-hunting serviogesthe number of marriages, the Group believesithaervices are
making a contribution as a measure for addressi@gssues of the tendency for people not to miatg,marriages, and the
falling birth rate in Japan.
During the first six months of the fiscal year undeview, IBJ renewed the Party Party website atabéished a joint
insurance business with Sony Life Insurance Co., (BSE:8729 Sony Financial Holdings Inc. Subsidlaryto extend
services to, in addition to marriage-hunting meraperembers who have married through the Compangigss. The Group
held the “Kon-Katsu” Symposium for the third time @ event made possible only by the Group anctledh“Meet+,” a
service for people who are less aggressive abourtaga-hunting, with the aim of increasing the nembf registered
members. By continuing to provide wide-ranging tifesign services, the Group will improve its lifeségn business that
increases contact points with its members basadasriage-hunting and help increase customerstilifie value (LTV).
As a result, consolidated sales in the first sinthe of the fiscal year under review came to 4 8@ thousand yen (up 83.6%
year on year), consolidated operating income w&s8&6 thousand yen (up 24.2% year on year), categelil ordinary
income amounted to 671,168 thousand yen (up 25d&#60gn year), and profit attributable to ownerparfent was 434,393
thousand yen (up 22.5% year on year). IBJ’s nonalafeged results in the first six months of theéisyear under review
grew year on year, with sales increasing 15.8% gaarear, to 2,787,725 thousand yen, operatingmeccimbing 34.3%
year on year, to 721,096 thousand yen, ordinagymecrising 34.2% year on year, to 717,485 thougandand net income up
34.6% year on year, to 477,363 thousand yen.

The business results for each segment are outlieledv. Sales figures include intersegment salesrandfers. Effective from
the first quarter of the fiscal year under revidve classification of reportable segments has bhanged. For details, see “1.
Notes to Consolidated Financial Statements: Segmérmation, etc.” under “4. Status of Accountihg.
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(Overview by segment)

< Marriage-Hunting Business >

The Marriage-Hunting Business consists of the CafgoBales to Startup Marriage Consulting AgenciegnBas, the

Marriage Consulting Federation Business, the FraadBisiness, the Community Business, the Event Busiaedshe

Marriage Consulting Agencies Business.

In the first six months of the consolidated fisgaar under review, the segment targeted the fofigwctivities.

(i) Corporate Sales to Startup Marriage Consultingrgies Business:
We gained new earnings power by establishing amest referral scheme as a life design support areaidition to
supporting the launch of matching services and rdipg sales of the “marriage-hunting ad networldtttonsists of
our members.

(ii) Marriage Consulting Federation Business
We improved profitability by increasing the numloémarriage services participating in the federatioad the number
of our registered members through the enhancedyBi&® (marriage meeting coordination system) and
administrative functions of the head office.

(i) Franchise Business
We improved profitability by increasing the numioéfranchisees. We strengthened our marriage-hgintin
infrastructure in areas where we do not have dyreéstinaged facilities by gaining franchisees.

(iv) Community Business
We sought to increase profitability by gaining maesv members and increasing the number of regtstammbers by
enhancing the functions of the marriage-hunting witfocus even more on marriage-hunting.

(v) Event Business
In addition to the renewal of the Party Party wehsie increased the number of events held in warltalls and
focused on planned events held at outside venuasrease the number of people attending and thfiadsility of the
segment.

(vi) Marriage Consulting Agencies Business
We increased the numbers of new members and masrtagstrengthening “soft” aspects, including iasieg the
number of advisors and counselors and systematisadlviding training to improve their skills (in rturing marriages),
and we also expanded the service line-up of thaematon-specific marriage-hunting site as partwfefforts to
improve the quality of the membership consulting.

As a result of our continuous efforts in the abawutvities, segment sales amounted to 2,786,418Hma yen (up 15.7% year

on year) and segment operating income was 1,23%@83and yen (up 22.3% year on year).

< Life Design Business >

The Life Design Business consists of the Weddingriss and the Travel Business.

In the first six months of the consolidated fisgaar under review, the segment targeted the fofigwictivities.

(i) Wedding Business
We sought to improve profitability by increasing thumber of contracted wedding halls and custosenrsto
wedding halls. Advertising revenue decreased dumeanths without magazine publication.

(ii) We planned package tours to Latin America, tR@merica, North Europe, the Philippines, Papuw XBiinea and other
locations to provide them to major travel ageneied arranged made-to-order tours. Despite our agigezmarketing
activities, the number of travelers decreased, qmilgndue to concerns regarding the safety of aasdravel.

Consequently, segment sales amounted to 1,634,88%ahd yen and segment operating loss was 52,683ahd yen.

Since the Company began preparing consolidateddiabstatements since the end of the second quamsolidated

accounting period, there is no record of the Lifssign Business for the second quarter consolidatedllative period, so it is

not stated as compared with the same period gfréngous fiscal year.



(2) Analysis of financial position
(Assets)
Current assets at the end of the second quarteedistal year under review amounted to 3,285,888sand yen, up 2,123
thousand yen from the end of the previous fiscal.yghis was mainly attributable to an increas84164 thousand yen in
prepaid expenses and an increase of 16,561 thoursandetance payments, while accounts receivableedsed by 37,049
thousand yen. Non-current assets were 1,702,21&4nal yen, up 94,939 thousand yen from the enfuegbitevious fiscal
year. This was mainly due to an increase of 105tB00sand yen in shares of affiliated companies.
Consequently, total assets came to 4,987,598 thdysam up 97,062 thousand yen from the end of teeiqus fiscal year.
(Liabilities)
Current liabilities at the end of the second quastehe fiscal year under review amounted to 1,782 thousand yen, down
12,465 thousand yen from the end of the previageafiyear. This was mainly attributable to an 80,0®usand yen increase
in the current portion of long-term loans payabid a 53,196 thousand yen increase in advanceveegevhile accounts
payable fell 53,531 thousand yen, accrued expatrsgped 46,670 thousand yen, income taxes payablmdd 24,485
thousand yen, and accrued consumption taxes f@ldR%housand yen. Non-current liabilities wereB2,085 thousand yen,
down 5,660 thousand yen from the end of the prevfizgal year. This was, in particular, a resulanfincrease of 6,600
thousand yen in lease liabilities despite a deer@akong-term loans payable of 14,180 thousand @amsequently, total
liabilities came to 2,865,514 thousand yen, dowd 28 thousand yen from the end of the previousffigear.
(Net assets)
Net assets at the end of the second quarter dista year under review stood at 2,122,083 thodigam, up 115,188
thousand yen from the end of the previous fiscal.yéhe key factor that contributed to this wasrmmease of 218,365
thousand yen in retained earnings. As a resultedfuity ratio was 42.4% (compared to 40.9% at titkad the previous fiscal
year).

(3) Status of cash flow
Cash and cash equivalents (“Cash”) at the end dfrdtéhalf of the fiscal year under review tota2d 78,167 thousand yen,
reflecting net cash provided by operating actigiti¢ 470,264 thousand yen, net cash used in imggatitivities of 199,467

thousand yen, and net cash used in financing ieswf 255,145 thousand yen.
The following is a summary of cash flows in thefihalf of the fiscal year under review.

(Cash flow from operating activities)

Net cash provided by operating activities during first half of the fiscal year under review wa® 464 thousand yen. Major
factors included income before income taxes (65@8isand yen), depreciation expenses (76,449dhdugen), and income
tax payment (227,666 thousand yen).

(Cash flow from investing activities)
Net cash used in investing activities during thst fnalf of the fiscal year under review was 199,#usand yen.

Major factors included acquisition of subsidianasts (105,000 thousand yen), purchases of projpdaityt, and equipment
(26,178 thousand yen), and purchases of intan{jtdd assets (73,433 thousand yen).

(Cash flow from financing activities)

Net cash used by financing activities during tinst faalf of the fiscal year under review amoune@%5,145 thousand yen.
Major factors included payment of dividends (218, 83usand yen), proceeds from long-term loans,@@0thousand yen),
repayment of long-term loans payable (134,180 thndyen), and purchase of treasury shares (124h888and yen).



(4) Note about consolidated earnings forecast déimer dorward-looking statements
As shown below, IBJ’s consolidated financial restdtsthe first six months of the fiscal year endidgcember 31, 2017 were
solid in terms of the progress made toward attgitie first-half and full-year sales forecaststfa fiscal year ending
December 31, 2017 stated in the earnings summathddiscal year ended December 31, 2016 announreétbruary 14,
2017, surpassing the initial six-month forecast. i@&bgnizes that this is mainly attributable to féoet that the number of
members of marriage-hunting services, etc. on wtiiehconsolidated performance forecast was basedigher than initially
forecast. IBJ continues to give careful consideratipwhether it is necessary to revise 1BJ’s codsidid earnings forecast,
and no change has been made to the first-halfidhyear consolidated earnings forecasts announodéebruary 14, 2017.
However, IBJ will promptly announce any revisiorthie earnings forecasts that is determined to bessecy.

[Progress against

. . Profit Attributable to
Earnings Forecast] Net Sales Operating Income Ordinary Income
Owners of Parent
First Half
101.4% 117.9% 119.2% 114.6%

(cumulative)

Full Year 47.7% 52.0% 52.6% 50.4%




